
ANNOUNCING: A REAL-WORLD ASSIGNMENT FOR NYU-TISCH 
PRODUCTION TEAMS!!
WANTED:!!
NYU-Tisch Teams Needed to Create Videos for NEW Tech Website!!
We are looking for highly motivated production teams to create :90 second 
DAILY video updates for our new Tech / Lifestyle 
website TechExplosion.com!
We are already working in conjunction with NYU Polytechnic School of 
Engineering. They will help us promote YOUR daily updates to the NYU 
community and beyond. This is a chance for teams to show the world what 
you've got in the way of Producing and shooting content for a real-world 
need.!!
Tech Explosion is a new website with the goal of investigating and reporting 
"The REAL-WORLD impact of TECHNOLOGY".!!
We have several categories of reporting that we will be producing for the 
site:!!
1. LONG-FORM VIDEO: Portions of our reporting will be long-format, 
broadcast-style news pieces investigating changing technology and its 
IMPACT.!!
2. WRITTEN ARTICLES: In addition, some of our reporting will be written 
content, updated daily.!!
3. :90 SECOND DAILY UPDATES - FOUR DAILY VERSIONS  This is 
where YOU come in! We are looking to have self-motivated teams from 
NYU-Tisch Produce and shoot with 2-CAMERAS, daily :90 Second updates 
on what is happening online and in the tech world. We need four (4) 
categories each day.!!!!!

http://techexplosion.com/
http://techexplosion.com/


CATEGORIES:!!
TECH:90 KIDS!
Shoot :90 second updates showing a few kids (2 or more) (up to age 12) 
talking about games, apps, online content that they are checking out. This 
could be simply :90 seconds with two kids each playing their favorite app 
on an iPad or checking out the latest YouTube viral videos, maybe talking 
about whether they like or dislike a certain game, whether WiiU is better or 
worse than Xbox, etc. Make sure you pick participants that will be talkative 
and comfortable on camera. Kids can be hilarious if cast and directed 
properly. BE CREATIVE!!!
TECH:90 TEENS!
Show a few teens (2 or more) (Ages 13-18) talking about the latest stuff on 
Facebook, Twitter, Instagram, Snapchat, Vine, etc. Maybe even just a 
conversation about their favorite app. Do they like Snapchat better than 
Vines? Are they tired of Facebook? Will they use the new "Paper" version 
of Facebook for the iPhone? Maybe comparing Vines they shot and just 
cracking up laughing about them. Obviously your subjects should be high-
energy and directed to be vibrant and engaging on camera.!!
TECH:90 COLLEGE!
You guessed it! Shoot :90 seconds of what college students (Preferably 
NYU students!) are checking out online, or just talking about tech-related 
issues. Use your imagination! Topics can include both positive and negative 
aspects of technology. So, they could talk about addiction to cellphones, a 
new and awesome study app, talk about how they grew up with all of this 
changing technology....be creative!!!
TODAY'S TECH:90!
The ADULT version - Shoot :90 second updates of 2 or more adults talking 
about the latest in technology. This could be anything from chit-chat about 
the NSA spying on Americans, to how they feel addicted to their 
smartphones, or even talking about how they don't have ANY IDEA what 
they're kids are checking out online...and feel totally disconnected.  If you 
have Grandparents...we'd love to see quick stories about how they are 
TOTALLY clueless about all of this tech stuff. Maybe show two or more 



elderly trying an iPad for the first time, or trying to figure out Snapchat. 
These scenes could be really funny.!!
INSTRUCTIONS:!!
In all of these four cases, we want the actual portion of the segments, with 
the participants interacting, to be exactly :90 seconds. Our concept is for 
you to challenge the subjects to talk about one topic (or that day's tech 
news)  in :90 seconds. This time pressure will ensure that the pieces are 
high-energy and engaging. HOWEVER, if you are motivated to find, and 
work with, a suitable high-energy, on-camera "HOST" to introduce the 
segments, then GO FOR IT! We would love to see you cast for, and team 
up with, someone who wants to be an on-camera host to introduce the :90 
second segments. In these cases, the on-camera host should be able to 
address the camera directly into the lens and do a short intro, NO 
LONGER THAN :10 seconds, just as any on-camera reporter would, and 
then the 2 cameras should go right into the :90 second segment. It would 
also be great if sometimes the topic to be discussed is given to the 
participants "LIVE" and told to them as a last-second surprise. Definitely 
NOT all of the time, but it might be something fun to experiment with. In 
these cases you might have (2) adults participating and they are told, LIVE, 
on camera, to talk about Instagram...and maybe one participant has NO 
idea what it is and the other then proceeds to tell the other participant about 
it within the :90 seconds. So, the host might say "Hi, I'm Jane Doe, here in 
Union Square, New York with Dave and Karen and they have :90 seconds 
to talk about .... Instagram!...GO! Then the participants will talk about the 
topic under the :90 second time pressure. The host should verbally mark 
and announce the time at :60, :30, and the a :
10,9,8,7,6,5,4,3,2,1....countdown and then say "Times UP! at zero. Then 
the host can do a :10 second "outro" that wraps up the segment.!!
NUMBER OF SEGMENTS:!
Once you have your team together, feel free to write, produce, shoot and 
edit any number of :90 second segments you desire. You can submit one 
segment or one hundred segments to us. Once you are in the field and you 
have willing participants to shoot, you could easily shoot 10 different 
segments with those same participants if you like. Maybe your style is to 
involve random people (not pre-cast) on the street at the last minute. It's up 



to you. This way, we can showcase a different :90 second video each day 
and keep our content fresh. All accepted videos will remain on the site 
indefinitely and be viewable any time, regardless of which video is currently 
featured each day.!!
CAMERAS AND ANGLES:!
The two cameras should get opposing shots covering the action. Place the 
2 or more participants in a configuration facing each other and have the 2 
cameras each get the opposing angle to cover the participants AND WHAT 
THEY ARE TALKING ABOUT. So, if the segment involves an iPhone app, 
be sure that one of the cameras is getting the appropriate close-up shot of 
the app on the iPhone. If you are super-motivated to get a 3rd camera, and 
cameraperson, involved on a center wide shot, hey, you just really got our 
attention!!!
SHOOTING STYLE:!
We prefer that both cameras be handheld and move creatively with the 
action. Feel free to have your camera-people be dynamic and creative with 
their shots. However, if for reasons of style, you wish to have cameras on 
tripod, feel free to do so. For example, if the segment is with 2 elderly 
people sitting at a table talking, maybe it makes sense that the shots are 
stationary. We leave this up to your creative judgement!!!
AUDIO SCHMAUDIO:!
It goes without saying that we want you to shoot segments with high-quality 
audio. Be sure you are using good-quality wireless mics on each participant 
or you've got an awesome soundperson with a great boom mic. Try not to 
shoot in noisy areas!!!
VIDEO FORMAT:!
Edited videos should be shot ideally in HD 1080/60i, 16:9 and output 
as .mov Quicktime files. Please ask us if you have any concerns with 
adhering to this format.!!
FILES TO BE UPLOADED:!
Segments should be shot and fully edited WITHOUT any graphics added. 
We will take your edited pieces and add our graphics, including the names 
of all participants. So, it also imperative that you get the correct names and 



spellings of all participants and upload a .pdf file with this information along 
with the video file. Ideally you are uploading an edited .mov file to us, and 
the .pdf information file, via DropBox, to our e-mail address. You should 
include the correctly spelled names of all on-camera participants AND the 
names of all crew and production personnel (including yourself) who wish 
to receive a written and on-screen credit. Also, it is VERY IMPORTANT that 
you have each on-camera participant sign a standard on-camera 
RELEASE FORM that gives us permission to use their likeness online and 
on TV and in print. We will provide teams with a .pdf file of this form that 
should be printed in multiple copies and brought to every shoot. We CAN 
NOT use video segments that do not have a signed release form from 
every on-camera participant.!!
RIGHTS AND CLEARANCES:!
All production crew members will be required to sign a release form 
acknowledging that their work will appear on our site, YouTube Channel 
and other outlets and that they agree to seek no further compensation for 
their efforts other that an on-screen and written credit.!!
IDENTIFY YOUR SEGMENTS:!
If you are submitting multiple segments to us, you should identify each 
edited video with a slate that has a segment number (of your choosing) that 
matches an identifying number printed at the top of the informational .pdf 
file. This way, we can easily match up the participant names to the correct 
video.!!
COMPENSATION:!
At this time, no monetary compensation can be afforded to teams. Look at 
this challenge as a competition. The team or teams with the best, most 
creative, highly visual, best directed segments with awesome shooting and 
great sound will have their pieces showcased on our site and the best 
teams will grow with us and be recognized for their efforts. We are currently 
working on sponsorships and when we have sufficient funding we will be 
able to compensate the best teams for their future work at some point. 
However, we will do our utmost to get you the recognition you deserve for 
your efforts by entering competitions and submitting your best content for 
TV/Video AWARDS. Again, the better job you do, the better we look, and 
the more attention we all get for our efforts.!



!
WHO ARE WE?!
TechExplosion.com is being produced by MeyerMix Productions, LLC and 
a highly experienced husband and wife team with over 20 years of 
experience in TV production and education. John S. Meyer is an 
experienced Director of Photography who has worked for nearly every 
major TV network you can think of. Mr. Meyer shot the pilot and the entire 
first season of CBS Undercover Boss, "Mindfreak" with Illusionist Criss 
Angel, broadcast news segments for ABC, NBC, CBS and numerous reality 
shows. Sandra M. Meyer has been a part-time Professor at NYU for many 
years, is Vice-President of MeyerMix Productions and has a Masters 
Degree from NYU Steinhardt.!!
QUESTIONS?!
Feel free to e-mail us with any additional information you need in order to 
help you create and submit some award-winning content.!!
John S. Meyer: jsmprods@mac.com!!
Sandra M. Meyer: sandymix@mac.com!!
Good luck! and may the best team(s) shine!!!  We look forward to seeing 
your efforts.!!
HAVE FUN WITH IT!!!!


